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Festmagasinet

CASE STUDY

How Festmagasinet were able to 
dramatically increase impressions, clicks 
and conversions by using WakeupData’s 

feed marketing solutions.



Introduction

Festmagasinet are a costume supplier, based in 
Oslo, Norway. Alongside two physical stores they 
operate one of the most popular online stores of it’s 
kind in the country. From their warehouse in 
Haslevollen they ship out hundreds of items every 
day.

Before WakeupData’s input, they were struggling to 
achieve their goals on Google Shopping. This was 
because the product categorization was not relevant 
for their setup, which needed product ads to be 
displayed at their ‘high season’ e.g. in the build-up to 
certain festivities such as Halloween, New Year’s, 
Christmas, Easter, etc).

The Process

WakeupData’s Customer Success Manager 
identified that for this client, Custom Labels would 
be effective, as the important factor in this process 
was not the category of the products but their 
seasonality.

These let users subdivide the products in their feed 
using values of their own choosing - such as 
seasonal products, items on clearance, best sellers, 
etc. These values can then be used for monitoring, 
reporting, and bidding in their Google Shopping 
campaigns.

Festmagasinet’s digital marketing agency simply 
provided the info to set up product pages and a link 
to the feed for Google Shopping.

WakeupData’s feed management experts were then 
able to start segmenting Festmagasinet’s entire 
product range for Google Shopping ads. This meant 
they set up custom labels with the relevant products 
added to each.
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Case at a Glance

The goal

To increase Festmagasinet’s 
conversions through their online 
marketing efforts.

The Challenge

To display time-sensitive products 
(e.g. Halloween, Christmas 
costumes) at the right time, to the 
right audience.

The Solution 

WakeupData were able to set up 
Custom Labels which separated the 
Festmagasinet product catalogue - 
based not on category but on 
season/event.

The Results

Impressions 2018 vs. 2017: 
+168.50%

Clicks 2018 vs. 2017: +20%

Conversions 2018 vs. 2017: +3%



The Process (cont)

For example:

- Custom Label 1 (Halloween)

- Custom Label 2 (Christmas)

- Custom Label 3 (Oktoberfest) 

Once all the custom labels had been set up, it meant that they could push certain products at 

certain times in these pre-established labels. The agency in charge of PPC for Festmagasinet 

simply had to increase their bid on those custom labels at the right time of the year. 
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Results
The improvements to the feeds were considerable and quick to have a positive effect. 
By using the custom labels to target relevant traffic there was little input required from 
Festmagasinet or their agency. 

Impressions 2018 vs. 2017: +168.50%

Clicks 2018 vs. 2017: +20%

Conversions 2018 vs. 2017: +3%
 

 
“I would definitely recommend WakeupData to anyone that has 

a lot of products which cannot easily be divided into product 
categories, but need a structure based on occasions, seasons or 

other specific situations.”

Christina Bø
Nettrafikk (Festmagasinet Agency)


